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Abstract

This study aims to explore the impact of consumers on perceived value, perceived
risk and purchase intention of food additives in packaged foods as a response to food
safety issues in today's society. Through random sampling, 679 valid questionnaires
were collected, and SPSS software was used for quantitative analysis. The research
results show that both perceived value and perceived risk have a significant impact on
purchase intention.

The results of this study help to obtain a more profound recognition of the
relationship between food additives and consumer behaviors, and also provide valuable
reference information for food manufacturers, legislators and authorities to respond to
consumers' concerns about food safety.

Keywords: Perceived value, Perceived risk, Purchase intention, Food additives,
Packaged food
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