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Abstract

"Food" is an important cultural symbol and the object of research. Hakka food can
be said to be an important part of Hakka culture, which constitutes the foundation and
core of Hakka culture. "Taiwan" is a treasured island of diversity and a diverse society
composed of many ethnic groups. Among the many ethnic groups, the "Hakka group"
is the second largest ethnic group in Taiwan. However, due to the relatively introverted
and conservative nature of the ethnic group, it is like a silent army. Reclusive in various
places (Yang Zhaojing, Qiu Wenbin, 2005). However, in the past ten years, ethnic
origins and historical heritage have gradually begun to be paid attention to. Scholars
have begun to actively record and preserve the traditional cultural characteristics of
various ethnic groups. The cause of cultural promotion has made the contribution and
influence of the Hakka people in the domestic society, including politics, economy and
other aspects, to gradually highlight the ethnic cultural characteristics.

After the rise of the Hakka movement, with the government's vigorous promotion
of "local culture with local characteristics" and the trend of modern people's pursuit of
diversified food and beverage consumption, Hakka food, which was previously
unknown in this land, quickly became popular in Taiwan's food and beverage industry.
A discussion on Hakka food and snacks.

This study uses five Hakka pickled snacks, namely Hakka sauerkraut, pickled
pumpkin, pickled cabbage, peeled pepper, and red glutinous sauce to explore the
expected outcomes of diners' dietary lifestyle and dietary motivation for Hakka pickled
snacks.

Keywords : diners, eating lifestyle, eating motivation, pickling
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