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Abstract

The purpose of this research is to explore the connection between consumers’
motivation and experience in sending out food. The research method is convenience
sampling. The researcher conducts questionnaires and surveys in the form of sample
surveys. A total of 328 questionnaires and research tools are distributed. Including: diet
motivation scale, experience scale and basic consumer data. According to the research
purpose and test hypothesis, this research uses descriptive statistics, reliability analysis,
independent sample T test, single factor variation job number analysis, Pearson product
difference correlation analysis method and multiple regression analysis and other
methods for testing, to understand the relationship between consumers' motivation and
experience of sending meals according to different groups. The research results show
that there are significant differences in the frequency of using catering delivery
platforms for different education levels, different factors in choosing delivery platforms,
and different periods of the epidemic. Consumers’ motives and experiences of sending
meals have predictive power and positive influence, and they are also correlated with
each other. Based on the research results, it is recommended that relevant industry units
pay attention to the needs that consumers value and satisfy are the foundation of the
service industry. The results of this research serve as a reference for relevant industry
players to develop marketing strategies based on different consumers' motivations and
experiences in eating and drinking.
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