SAEABZ A TimH 2022 £ 61
¥2% 24

FEFHE SRR LML L AT R
-3 DY P
3 i E

BHEF A 8 74 H
B4 TE g4

2

%Eﬂ WAl 8 R AP EEE 2 }JF
EHFTOMY A2 EREFL47 28 R
AR AHFEEL 2T o B ER A2 A AR
Xl AldEH B BRE R OEE S B EE 1200 fjv\F“%; PR T E 1855 0 F
B E 150 o F R B w e 8190 AT R L o kA e A
Tiofct ¥ T Ef 7]+ % B #ica 17 (ANOVA) 2?’ # Z_(Scheffe) -~ Pearson
FEARM AT RFAT L AT B RIL AT R F 2 A T SR R 1 B
R SR RS BT L LB RNl G R
RS TEME DR AR DL A 2 TI0E A P X8 § X
ESFomy LML B3R FORR 2] 5% 2 ERFHT
LRSS Al 8 &g T2~ Tam(Ee  deiy 3
¥y~ T31-40 &~ T B(8), ~ TiRar%E |~ 7 4z~ 12 720,001-30,000 =~ | ~
PER &3P T250 ~ 0™ ) SR ol P23 PR R TRE L R A
FrEHr1an o SFE 108 0 A WA THET 3 PRk EF o
FREEL SR Y RS SA B AR T L TEN TLESE RS
2t EAITEE PR H AT R REL T RS AL R ST RN
Aiﬂﬁiﬁ“i‘“i?%&’Wkﬁﬁﬁﬁlaéfﬁﬁéﬁﬁiﬁﬁéﬂ
]4 P H RS B AT (ANOVA) B4 o il § 4 4 0 S ik 7 b &8
BEST B AT T R Kl F T .e.,./iﬁé"%%ul & 52w S
*p Eé_a“i]“i MARRTARARE G R SR s 52 RS THG RT E
%J-i'l“* °
P HH I s R ST AR LREET ML
4,10 5% 38 F* A driEae i R e awiﬁ"%ﬁ&?%ﬂi‘ﬁ LR R
Métsw t 1 8% wESF HYE AR



Journal of Creativities, Innovations, and Entrepreneurship June 2022
VOLUME 2 NUMBER 2

Research on Consumers' Perceived Quality
and Purchase Intention-Yi Xinyuan Sauce
Garden Co., Ltd.

Chia-Hua Wu

Student at Shude University of Assistant Professor of Marketing
Management

Abstract

related industries to formulate marketing strategies. the reference. Questionnaire
survey method. A total of 200 questionnaires were sent out in lively entrances and exits,
snack stalls, large and small supermarkets, restaurants and night markets, etc. A total
of 185 questionnaires were returned, 150 valid questionnaires, and the effective
questionnaire recovery rate reached 81%. In terms of analysis methods, the statistical
methods of frequency distribution, percentage, mean, t test, one-way analysis of
variance (ANOVA), snow fee test (Scheffe), Pearson performance difference
correlation analysis, and regression analysis were used. To analyze the differences and
correlations between the variables in the process of consumer demographic variables
on perceived quality of processed food and purchase intention, the correctness of the
concepts of consumers' perception of processed food quality and purchase intention, as
well as the average distribution profile, And the degree of interaction between
consumers' perceived quality and purchase intention. The findings and
recommendations of the study are summarized as follows:

1. Analysis of sample structure: Respondents of processed food in this study are

9 6

classified as “female”, “no spouse (single, widowed, divorced)”, “31-40 years old”,
“college (study)”, “service industry”, monthly The income is "20,001-30,000 yuan",
the purchase amount is "less than 250 yuan", the number of purchases is "2~3 times",
and the purchase intention is "high"; consumers have a total of 10 questions about the
perceived quality of processed food. The average value of each question item is
"different flavors". There are 5 questions about consumers' willingness to purchase
processed food, and the average value of each question item is "willingness to taste".

2. The results of t-test analysis show that there are partial differences in the perceived
quality of processed foods for different genders of consumer demographic variables;
there are also partial differences in the perceived quality of processed foods for different
marriages of consumer demographic variables. Single factor variance Analysis
(ANOVA) results showed that among the demographic variables of consumers,
different ages, different occupations, different personal monthly incomes, purchase
times, and different purchase intentions have differences in the perceived quality of
processed foods, while different education levels and different purchases have
differences. Amounts did not differ for the perceived quality dimension of processed
foods.

3. Consumers' perceived quality of processed food is correlated with purchase
intention.

4. According to forced multiple regression analysis, consumers' perceived quality of
processed food has an influence on purchase intention.

Keywords : processed food, perceived quality, purchase intention
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